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Background & Methodology - Safetrak 14

Total number of interviews:

300

Sample: Nationally representative sample of adults aged 15-74

Fieldwork: In home face-to-face interviews
63 sampling points in the Republic of Ireland
38 sampling points in Northern Ireland
Fieldwork dates: 5% December ‘12 - 3t January ‘13 (ROI)
10th December ‘12 - 3 January ‘13 (NI)



Context of Research — What has happened since
Safetrak 13
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@safefood

In ROI, the start of 2012 saw multiple “sit-in’s” in many organisations that closed
operations and ceased trading in the ROI (e.g. Vita Cortex in Cork and La Sensa
nationwide). However while the latter quarter of the year still highlights a financial
struggle to endure in the year to come, Richard Bruton said that Ireland is an economy
in transition and exports are the way to go - “best performing year since 2006”.

Dail Eireann passed a bill which allowed Government to charge rural dwellers for their
septic tanks in ROI.

Sugar tax ruled out in Budget 2013 by Minister Noonan because of the 23% VAT already
attributed to soft drinks. The use of a sugar tax is being kept under review for now.

Irish Children’s Right referendum was passed in ROI in November 2012.

In NI, April saw the 100th Anniversary of the sinking of the Titanic and related
commemorative events culminating in the opening of the long awaited visitor dedicated
attraction in Belfast’s Titanic Quarter.

In June, the Queen visited Belfast as part of her Diamond Jubilee tour symbolically
shaking hands with deputy First Minister Martin McGuinness.

The year ended with a political row over the decision by the city council to remove the
union flag from Belfast City Hall on all but designated days. The decision was followed
by eight weeks of protests that have raised questions about the political and social
alienation of working class unionists.
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Food Safety Conce rns Consumers claim similar levels of concern re food safety

as in 2011, but a stronger incidence of those saying they
are ‘very concerned’. This Top Box increase evident in

both regions with NI having a significant increase.
Women and parents tend to be more concerned.

Base: All Respondents (808)
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@sa‘fefood Q. 5 Generally speaking which of these statements best describes your attitude to food safety issues?



Food Related Issues of Most Concern

Chicken/Pork preparation remains of most concern, also additives/e-numbers. Positive
to see date marks increasing marginally in ST14 (cut waste?)

Food poisoning is more prominent in Top of Mind now than it previously was — driven

Base: All Respondents (808) by ‘if you could see germs spread’? .
ROL
ST12 ST13 ST14 | _— &P
. _ % % % i %
Chicken/ Pork - Preparation |} 17 I 15 I 15 ! 13
Additives/ E-numbers/ Dyes* || 13 Il 14 B 14 i 12 17
Date marks - Best before date/Use by date/ Freshness [} 10 W10 [ | E 13 10
Food poisoning (Salmonella/Listeria/ E.coli) |l 10 7 -@ i 11
Country of origin/Foreign goods/Ensure it’s Irish [l 8 Bl o [ S i 4
~--..___...Food not cooked thoroughly/Uncooked food Ml 10 /A s AL TR SO
Fat content/ Fatty acids/ Saturated fat [} 6 H s | v ! 6 9
Ensuring balanced/healthy diet || 5 H7 i>5 i 5 4
Hygiene around food | 5 4 4 | 4 3
Handling/ Cross - Contamination | 3 12 12 | 2 2
Salt content | 1 | 1 |12 i 1 3
Food storage | 2 | 1 | 1 i 1 1
Hygiene in your kitchen | 1 | 1 | 1 i 1 *
Salmonella/ Eggs - | 1 | 1 i 2 -
Genetically modified foods - - | 1 E 2 *
Price of food | 1 12 * v | 1 *
_________________________ Red meat/ BSE/Brazilian beef | 1 |1 x¥ LT
Pesticide - | 1 * i * 1
Sugar content - - * i * -
Pollution - - * i * *
Otherl 3 I 3 I 2 i 2 3
Don't know I 4 [ ) 4 I 2 8
*ST10 *& ST11: Pesticides also included in code f:ssibgnr}'ﬁﬂc%an'}tdgggg:g ¥2 §H§

@safefood Q. What one food related issue are you most concerned about?



Environmental Pollution: majority of adults concerned about
the negative effects of pollution; highest concern among
females and 50-64's in both regions.

Base: All Respondents

o # o

% ! % %
I am ver E |____Net concerned]| 720 |____Net concerned| 68°
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®safefood Q.6a How concerned are you about any potential negative effects of environmental pollution on the food that you buy?g



SustainabilitY is high on people’s radar but more so in ROI.
Over 1 in 2 claim willingness to pay extra for sustainably
produced food.

Base: All Respondents

‘Sustainability is the principle of taking food from the natural environment in a way that does
not harm the environment and allows continued production of this food for future generations.'

Sustainability is something I'm I would be willing to pay extra for food
conscious of when buying food that has been produced sustainably
% | % % % i o/o %
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_f])safefood Q. Can you tell me to what extent you agree/disagree with the following statements?



The majority of those willing to pay extra for sustainably
produced food cite €1/£1.50 as a tolerable premium

Base: All willing to pay extra for sustainably produced food

(451)

(297) (154)

% %
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[T
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Q. Thinking of a salmon cutlet that normally costs €2.50/£2.50, how much
() safefood

extra would you be willing to pay if this salmon cutlet was sustainably caught?



Low public awareness of nanotechnology in context of food
production, but upon explanation of concept, it is widely

acknowledged as a concern

Base: All Respondents

‘Nanotechnology is the addition of ingredients in the form of

tiny nanoparticles to food products, which can be used (for

example) to improve flavour and make

4

processed foods

Level of Concerns (after explanation of concept)
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Q. Have you heard of the concept of Nanotechnology in the context of food production?
) safefood

Q. How concerned are you about the potential effects of hanotechnology on food that you eat?
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Disposal of dishcloths; a higher incidence of
washing for re-use emerges since 2011

Base: All Respondents (640)

 Increased incidence in

; i washing for re-use of
— - ‘ dishcloths throughout
> ol Ireland.
101 ROI NI
(n=640) (n=403) (n=237) Wash for re-use in
/o %

ROI is highest among
males (71%) and 50-
64's (74%). In NI
wash for re-use is
higher among those
aged 35+ (76%).

Wash for re-use (46) 69 ™. (46) 68 ™ (47) 73 M

In ROI, those aged
25-34's more likely to
throw out rather than
wash for re-use
(37%) and those
living in Munster
(33%). In NI those
under 35 are more
likely to throw out
_______________________________________ (32%) rather than
wash for re-use.

Throw out after an (41)

amount of time 28V

(42) 29 Vv (37) 25 ¥

Don’t use dish (13)

cloths/sponges 3V

(12) 3 v (17) 2 ¥

[

N= Significant increase vs. ST ‘13
V= Significant decrease vs. ST '13
() Bracketed figure denote ST12

Q.57 Thinking about dishcloths or sponges you use in your kitchen, do you normally throw them
) safefood

out after a certain amount of time without washing them or do you wash them for re-use?



Method used to wash dishcloths

Base: All who wash for re-use (446)

&

V.

101 ROI NI

- = ! « Washing machine
(n=146) (n=273) (n=173) used by most

adults in both

regions - therefore
(70) 72 (55) 67 best practice.

Put in washing machine (66) - 71!
| Bleaching much
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Bleach  (32) 28 | (26) 20 used in NI (a
| cultural trend?

rﬁsealr_]ch (Ij‘eveals
that this does not
(28) 25 (11) 22 always remove all

bacteria.

Hand wash (23) . 24

however safefood
Hand washing
Dishwasher (3) I 5

more common in
(3) 5 3) 3 ROL

Don’t know (2) ¥

N= Significant increase vs. ST ‘13
V= Significant decrease vs. ST '13
() Bracketed figure denote ST12

@SHfEfDOd Q.58 How would you typically wash dishcloths in your home?



How often are dishcloths washed?

Base: All who wash for re-use (446)

ROI NI
(n=273) (n=173)
/ %

1 or two days (52) (55)

] -

3/4 day (22)
(3)
5/ 6 days (6) (7) 9)
About once a week (8) (8) 13
# About 2/3 times a month 4 (4) (3) 5
About once a month Ezg 30 4 %3? 1
Less often than once a month (4) i_; - -
N= Significant increase vs. ST ‘13
N : : # Merged codes 586 of ST12 V= Significant decrease vs. ST "13
Asked differently in ST14  for comparable purposes () Bracketed figure denote ST12

-/])sa'fefood *Q.59 How often would you wash a dishcloth?



Healthy Eating Concerns
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1 *Very similar trend to ST 13 with a slight positive uplift on
Hea Ithy Eatl ng Concerns those saying they are very concerned” about healthy
eating. However those ‘quite concerned’ have fallen back
marginally.
. Lookmrg]; at the blggder mctureblhealthy eating is cllearlyé';\
) topic that commands the public’s attention as almost 8 in
Base: All Respondents (808) 10 IOI adults feel this topic is relevant to them.
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AN= Significant increase vs. ST ‘13
V= Significant decrease vs. ST ‘13
() Bracketed figure denote ST13

@safefood Q.  Generally speaking which of these statements best describes your attitude to healthy eating? .



Healthy Eating — Issue of Most Concern

Base: All Respondents (808)

ST12 ST13 ST14

) ) ) L %o o * Cholesterol
/o /o /o . % /o 0 6DtsS
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___________________________________________ 're|12|12* concerns over
Getting the 5-a-day # /3 n/a | 1 roq 1 Fat content
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Other | 2 4 I 2v 2 3
Don't know || 6 Bs | 19 L 3
# denotes new code added in 2012 xlT:Ssiiggnniii“?ccaanr}tcigggggg xg §¥ ‘,%g

®safehod Q. What one healthy eating issue are you most concerned about?



Attitudes to Food Tax in ROI - 3 in 5 agree that an additional
tax on foods with high sugar content is appropriate. Growing

support since last measured in ROI.

Base: All ROI Respondents (808)
Foods with high sugar content
should have an additional tax
on them in order to encourage
people to eat less of these

ol - a

101 ROI NI

(n=808) ! (n=508) (n=300)
% ! % %
Agree strongly 20 ! (12) 18 |K3 oe
Net i Net Net
- Agree ! - Agree .V Higher Among| % |
5 0/0 i 5 0/0 5 0/0 65-74 63
Agree | (30) M
. i
Neither 17 12 116 18
| 35-49 30
Disagree Net i (26) o Net Net
Disagree Disagree Disagree
25% i 26% 23%
Disagree strongly ! (18) v

N= Significant increase vs. ST ‘12
V= Significant decrease vs. ST ‘12
() Bracketed figure denote ST12

®safefood Q.16 Can you please tell me to what extent you agree or disagree with the following statements?



Attitudes to Food Tax in ROI - support for tax on sugary
drinks as strong as for sugary foods. Again, higher support
evident in ROI two years on.

Base: All ROI Respondents (808) Sugary drinks should have an
additional tax on them in
order to encoura?e people
to drink less of these

L o

ROT NI

&
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(n=808) | (n=508) 7em (n=300) %
% ! % bl % 65-74?
_ : - 50-64 64 -
AB 66
Agree strongly 20 ! (11) 18 i Munster 65 i
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- Agree : - Agree ~ Agree
59% ! 59% 60%
Agree | (31) M
i |
| i
Neither 15 : (12) 15 35-49 29 16 15-24 28
DE 30 50-64 30
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Disagree Disagree Disagree
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Disagree strongly ! (17) v

N= Significant increase vs. ST ‘12
V= Significant decrease vs. ST ‘12
() Bracketed figure denote ST12

®safefood Q.16 Can you please tell me to what extent you agree or disagree with the following statements?



Attitudes to Food Tax in ROI - At least six in ten agree that
manufacturers should pay an additional tax for high sugar
content in foods/drinks. Again, greater support for this
mOtion eVident in R()I'Food and drink manufacturers

Base: All ROI Respondents (808) whose products are deemed

high in sugar should pay an
additional tax on these products

L o

101 i ROI NI
(n=808) ! (n=508) % (n=300) %
% ! % bl % 35-49 ?
_ ! _ 50-64 68 _
i Munster 67 ABC1 69
Agree strongly 21 i (15) 19 o
Net | Net Net
- Agree | - Agree - Agree
63% : 62% 65%
: (33)
Agree ! g
i
i |
) ! 35-49 26 c1 22
Neither 16 i 17 Belfast city 25
i Net : Net
Disagree Disagree Disagree g?stagree
_ 21% : 22% 18%
Disagree strongly ! /

N= Significant increase vs. ST ‘12
V= Significant decrease vs. ST ‘12
() Bracketed figure denote ST12

®safefood Q.16 Can you please tell me to what extent you agree or disagree with the following statements?



Water is viewed by almost half as the preferred alternative

to a sugary drink

Base: All Respondents

Water

The sugar-free or ‘Diet’ version
of the drink

I would continue to buy the
sugar sweetened drink

A sugary food
Other (specify)

Nothing

I do not buy soft drinks (No
multi)

"

I01
(n=808)

0

46

_-
N .
- £
ul N
w

——
(OV)

E
-

&

ROI NI
(n=508) (n=300)
O/n O/n
49 40

20
12

2 2

2 5

4 3

14 12

Q. If such a sugar levy was enforced on soft drinks, which, if any, of
) safefood

the following would you choose as an alternative to a sugary drink?

* Almost half in
I0I would
switch to
healthier
alternative i.e.
water,
suggesting a
beneficial
outcome to a
sugar tax from
a public health
perspective for
these people.

A significant
proportion
would either go
for a diet
version or
continue to buy
the sugary
drink — approx
4 in 10 in each
region, so this
would dilute the
effectiveness of
the tax.
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Issues most concerned about: Bullying is key concern for one
in every two parents. High incidence of concern possibLy
linked to the recent coverage of cyber bullying reported in

media. Obesity ranks second as a worrying issue.
Base: All Respondents (808)

* Bullying is by
; | i far the primary
£ : - * ?rea of concern
e | - or parents -
101 . ROI NI "
- : - - higher
("'02,08) ; (n 0?008) (n 0:7;00) incidence

: recorded in
Bullying _ 49 52 42 ROI. Perhaps
. no surprise in

light of a =i
[ Obesity 23 ] LGS OF il

- 21 | 20 profile bullying
: cases reported
Underage i in the media in
drinking/drug - 15 | 14 18 2012.
o | O|br$ Sity’h | i
Mental health I 6 | 5 7 gtc::o%l'clz%rn ebstto
problems ' still troubles 1
! in every 5
Supervision of I 5 : 4 6 parents and
online activity l ranks in second

position. Higher
i s S ene e
4 : iving in Dublin
Poverty ! (25%) and
among males

Underage sexual | 1 1 2 (hose ngad 35-
activity | 49 (29%) in NI.

Q. 19a Thinking of issues that can affect children in Ireland nowadays, which one of these
) safefood

would you be most concerned about?



Issues of concern to parents X age of child/children

Base: All Parents ”&

:Q | °/o | %

o Parents! Parents
/o Parents Parents ynder |Parents Parents ynder
<5 5-12 13-18! <5 5-12 13-18
Bullying _ 49 56 60 53 1 48 5 37
Obesity - 21 22 20 16 1 24 26 23
Underage !
drinking/drug - 15 12 9 19 1 19 10 20
taking
Mental health I 6 3 5 3 1 5 5 9
problems :
Supervision of I 5 - . = b s E
online activity :
Poverty I 4 3 3 2 17 - -
Underage sexual | 1
. 2 : 2 - 2 6
activity !

» Parents of
younger
children are
slightly more
likely to be
concerned
about obesity.

* Bullying peaks
among parents
of 5-12 year
olds.

Q. 19a Thinking of issues that can affect children in Ireland nowadays, which one of these
) safefood

would you be most concerned about?



Very strong endorsement that childhood obesity is an issue
that affects Irish children today; slightly higher among those
living in ROI.

Base: All Parents

Childhood obesity is an issue that affects Irish children today

& » -~

101

ROI NI
(n=227) (n=95)

% %

(n=322)

%

32 Higher Among

Female 96
35-49 96
Outside Belfast 94

Agree strongly

Net agree QSE/agree
95% ’

Net agree
93%

Agree

Neither _
Disagree _1'5_} liloe/g disagree
Disagree strongly -

U1
*

_f])safefood Q.20 Please tell me to what extent you agree or disagree with the following statement:



Majority of parents throughout IOI do not believe that their
chi_dhneeds to lose weight/or never think of their child’s
weight.

Base: All Parents with at least one child <18 at home

#

101
(n=322)

%

-,

NI
(n=227) (n=95)

% %

14
12
Do not Believe Do not Believe
Higher Among Higher Among
62 Munster 66 85:49) BN78

Ao,
-
L) 4

I never think about my 20
child’s/ my children’s weight

I believe my child/ at least one of
my children needs to lose weight 10

My child/ at least one of my
children is trying to lose weight

I do not believe my child/ any 63
of my children needs to lose weight

= D\
o N

_f])safefood Q.21 With regard to your child’s/children’s weight, which ONE of the following statements most applies to you?



1in2 I|:arents associate bullying and self-esteem issues
with childhood obesity. Diabetes is also a strong concern.

Greater sensitivity to effects

Base: All Parents of childhood obesity in NI.
o1 i
(n=°?°22) !
Bullying - 52 47 64 Psychological factors/
: Mental Health
Self-esteem problems - 48 : 49 45
piabetes [ 45 43 52 7
Obesity in adulthood 32 32 33
Y - Physiological factors/
' [ Physical Health
Heart disease - 31 i 28 40 v
Cancer in adulthood . 12 11 14 _
Other I 5 3 12
None * : 1 -
Don’t know I 2 i 2 2

(])safefood Q.22 What risks, health or otherwise, would you associate with childhood obesity?



Lunch Behaviour
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Sandwiches & Soup remain the most popular lunch options
in both regions

Base: All Respondents

EVER EAT EAT MOST OFTEN
o » A o T
(ni%s) | (n= 508) (n= 300) | (ni%S) i (nzgés) (n= 300)
% % %
Sandwich [N 66: ©4 72 | Sandwich [HINEEM 50: 47
Soup M 43 L 43 41 | [ Soup [l 16 L 17 A]
Fruit [l 23 L 22 27 Dinner (for that day) ] 9 9 8
[ Salad [l 19 .19 19 ] wrap I 6 7 2
wrap [} 18 20 13 : Salad | 4 : 5 4
Yoghurt [} 15 i 15 14 i Panini | 2 i 2 2
Pasta ] 11 10 15 Baguette | 2 3 1
Dinner (for that day) Jj 11 11 10 Pasta | 2 1 5
Panini I 8 7 9 Fruit | 2 2 2
Baguette JJ 8 i 8 8 i Dinner (leftovers) | 2 i 2 2
Dinner (leftovers) | 7 7 9 Ciabatta | 1 1
Bagel | 5 5 6 Bagel |1 1 *
Ciabatta | 3 : 4 3 : Yoghurt |1 : 1 *
Other (specify) | 3 3 4 Other (specify) | 3 3 3

Q. Which of these do you ever eat for lunch? PROBE: Anything else?
) safefood

Q. What do you eat most often for lunch?



Chicken & ham emerge as favoured meat based fillings,
whilia cheese, tomato and lettuce are preferred vegetable
staples

Base: All who eat sandwich/wrap/panini/baguette/bagel/ciabatta most often for lunch

] »

(n=490) (n%;h) (n=179)
Chicken _ 56 i 55 58
Ham | 5o 55 59
cheese [N ¢ 47 41
Tomato - 46 44 51
Lettuce - 45 : 43 49
onions [l 22 L 17
Beef JJ 11 11 10
Peppers . 11 12 10
Turkey l 9 : 9 8
omer J6 .

(])safefood Q. What fillings would you typically choose to have in your sandwich wrap/bagels/panini, baguette, ciabatta ?



Butter or mayonnaise is the spread of choice for out of home
consumption, but healthier sides such as salad & soup are preferred
slightly ahead of the unhealthier options - crisps/frggﬁEs CHOSEN

Base: All ever eating sandwich/wrap/panini/baguette/bagel/ciabatta for lunch

* : T

10 ROI NI
(n=625) (n=0296) (n=229)
SPREAD CHOSEN
(625) salad [ 32 33 28
Butter - 57 Soup 24 25 20
Crisps - 20 21 17
Mayonnaise - 40

Fruit . 14 ; 14 15

Other Sauce I 5 Fries . 11 11 10
Potato/Veg I 6 4 9
I do not order out of home I 4
Popcorn I 2 2 1
None of these l 13 Other (specify) I 2 3 2
"""""" Inevereat @ . . _ T
sandwiches/wraps etc. I 6 / 6
out of home r i » 51

Do not order sides

. When ordering out of home, do you reqguest any of the following

Q ; ) 1e_fo
14 to be put in your sandwich/wrap/bagel/baguette/panini/ciabatta?
/) Sa'fefOOd Q. When peatin_gyout_of home, <Nherr1)/chogos_|7 g g san veich/v{rapjgagel/baguette/panini/ciabatta to
ea a e A are e A N



Vast majority claim to prepare their lunch at home:
recession has most likely boosted this trend, it may lead to
healthier sandwiches than shop bought varieties

Base: All Respondents

ROI - female * i
(79%), aged — -~ ‘
I

65+ (86%), il i

I0I (o)}
Conn/Uls (n=808) (n=508)  (n=300)
(75%). %h o o — — — S
: Prepared at home _ 73 71 76 |
NI - female — e L e— ., )
(81%), aged |
35+ (84%), DE Shop/ supermarket . : 15 16
(82%), Dep. P/ sup 15 i
Child (82%).
Canteen at work I 11 i 13 7
Local deli I 9 9 7
I eat out for lunch at a restaurant/pub/café I 7 8 4
Leftover from dinner the night before I 4 i 4 3
Other | 1 i 1 2

@safefood Q.23 Thinking about what you eat for lunch every day, where do you typically get this food from?



Cooking Behaviour
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Household cooking - remains the preserve of

females

Base: All Respondents (808)

Responsible for
household cooking?

Yes

» ROI 63%
NI 61%

(508)
%o
vale. I 39
Female |G s>

<35 yrs N 45
s+ I 70

&

(300)

%
rote. N 35
remare. | ©5

<35 vrs | 50
o5+ I o5

(])safefood Q. Are you responsible for doing the main grocery shop in your household?



6 in 10 have some responsibility for cooking/shopping;
pla(I_r"ents/famin is the greater source of developing cooking
skills

Base: All Respondents ‘

Base: All Responsible for cooking

] » &

101 i |
(n=808) : o1 ;
Cooking : (n=o7zo) | (n=°?33) (n=°}87)
ROI Z’g ' Parents/family - 77 1 76 ) 78
NI 61 ! i | W
On my own - 28 i r 29 25 |
Yes | P b= )
i School (e.g. Home economics) . 22 : 23 19
5 Cook book/recipes l 15 17 8
_— i Cooking class I 11 | 13 5
101 : :
(n=808) : i
Shopping : Cooking TV programme I 8 : 9 5
% i i
ROI 60 i Internet I 4 ! 4 4
NI 63 | |
Yes | Other | 1 | 1 2
TG T N oo - B
. ROI - Higher among : In ROI - Males (50%)
1 Munster (87%). I and Dub (38%). I

I | In NI males (38%). |

Q. Are you responsible for doing the main grocery shop in your household?

/] . Are you responsible for household cooking?
) safefood Q- fre you resp 9

Where did you learn to cook?



High degree of claimed confidence for the preparation of a

main meal from scratch

Base: All responsible for cooking

101
(n=°520)

/o

Very confident

Quite confident

Not very confident
Not at all confident

6%

Q. 42 Now thinking of your cooking skills, please tell me which best describes how confident you are when it comes to
) safefood

preparing a meal from scratch with fresh raw ingredients, i.e. without using a jar/ packet of pre-made sauce?

Net not confi

. Net confidenit
949,

dent

Y A

ROI NI

(n=333) (n=187)
% %

Married 99 25-34 98

54 3rd level education 98 Married 97
Conn/Ulster 98 61

Male 10 Male 9

Single 12 50-64 11

DE's 11 Single 11

Rest of Leinster 11

41



At least one in two claim to cook homemade meals from
scratch most of the time, revealing low level of dependence

on processed foods overall

Base: All responsible for cooking

I cook homemade meals from
scratch using fresh, raw ingredients

I cook meals using a combination
of fresh ingredients and
packets or jars of ingredients/sauces

I heat up ready made meals in
the oven (i.e pizza,lasagne,
frozen fish, chicken and veg)

*

V-

101
(n=520)

/o

55

41

< a

ROI NI
(n=333) (n=187)

% %

Cook from| 57 Cook from| 50

scratch| % scratch| %

Higher Among| % | Higher Among
35-49 62 35-49 56
ABC1 Outside Belfast 56

Conn/Ulster 72

46

40

EcEn

®safefood Q.43 Which one of these statements best describes your cooking habits most of the time?



Those cooking from scratch tend to adopt this as an every day
habit, those who mix fresh with packets/jars cook less
frequently in this way.

Base: All Responsible for cooking

Cook from Scratch

£ % &

Combination of fresh and packets/jars

£ % a

Less often - - -

(n= 283) (n= 190) (n= 93) (n=217) (n= 132) (n285)
| % %
i Every day
Every day [ReE: 56 e !
i 5/6 times per week
>/6 times per week i 3/4 times per week = 37 37 37
3/4 times per week i
! Once or twice a week - -
A%qggsirotlmlgiamvéiiﬁ ﬁ * ! At least once a month -
: Less often * 1 -

Q.43 Which one of these statements best describes your cooking habits most of the time?
() safefood

Q.44 And how often would you cook in this way?



Confidence levels in ROI are high for most home-made meals,
with highest confidence apparent for the typical Irish dinner
‘main meal with meat & veg’

Base: All Responsible for cooking (333)

' &> M » | e A >
(\‘:‘ ‘ « Q. ’- ” ;’.4: ; @
N\ 4 vy ®.L7 .
Home- Main meal Main meal Homemade Home-
Spaghetti made with meat with fish meal made
Bolognese soup and veg and veg casserole lasagne
% % % % %

Very confident [EE 57
Quite confident

Not very confident

Not at all confident 7 4

Q. Please tell me how confident you are in preparing each of these dishes from scratch
() safefood

59
-

using fresh/raw ingredients, i.e. without using a jar/ packet of pre- made sauce?



Confidence levels in NI are very high for most home-made
melgg;l, with more ‘very confident’ cooks apparent compared
to

Base: All Responsible for cooking (187)

|
)

-
1

A -5 -
_— — -~

Home- Main meal Main meal Homemade Home-

&

Spaghetti made with meat with fish meal made
Bolognese soup and veg and veg casserole lasagne
% % % % % %

SN | + 3

+ 10

Very confident [JCEM| + 12

+ 10

+ 10

74 1R 77

Quite confident

Not very confident
Not at all confident IS 4

% point uplift in 'very confident’ NI vs ROI

Q. Please tell me how confident you are in preparing each of these dishes from scratch
() safefood

using fresh/raw ingredients, i.e. without using a jar/ packet of pre- made sauce?



A minority have responsibility for cooking for a vulnerable
person, but confidence remains high in terms of ability to
COOk for that person Base: All responsible for cooking for disabled/

Base: All Responsible for cooking elderly/ill person
Confidence Levels

SO

(n 49) (n= 26)*

* Caution small base size

2

42

‘ 101
- (n=70)

%

(nigEO)
Cook for disabled/ill/elderly person

Very confident

%o
Yes |ROI 13
NI 14

No

Quite confident

Not very confident
Not at all confident -

Q. Are you responsible for cooking for a disabled, elderly or ill person on a regular basis?
) safefood g 9

Q. How confident are you in your ability to cook healthy and nutritional meals appropriate for the needs of this person?48



The vast majority opt for a fresh turkey

Base: All Respondents

(nics)gS) (n=508) (n=N3100)
% ! % %
Frozen l 13 é 12 15
Turkey crown I 8 E 8 10
Boned & rolled I 7 E 9 4
Pre-prepared | 1 2 1
Other | 1 2 1
Don’t buy turkey . 17 16 22

(])safefood Q. What type of turkey do you buy in your household for Christmas?



At least 6 in 10 wash chicken/turkey under the tap, following
in the footsteps of family members. This behaviour must be
challenged in communications.

Base: All responsible for cooking Base: All who prepare chicken/turkey

Where this behaviour was learned
Incidence of washing chicken/turkey

I/We do not eat
chicken or
turkey in my
/our home

under tap i ‘
‘ | i ‘ | o1 :
£ i - | (n=348) ! (n= 232) (n= 116)
ol | | i | %
(nicsnz:o) i (nRg§3) (n= 187) i My mother/other famlly '
%o ! : has always done it this i 63 74
| ! way !
Always (%! E I saw it on TV I 21 | 24 10
: i No reason - I have |
Most of the time ! ' always done it this way I 15 i 15 15
Some of the time i i I read it in i
! ' newspaper/magazine/coo 7 i 8 5
! 33 ! kbook !
Never [PAS : 26 | |
I used to but ! ! Other | 4 i 3 7
no longer do ! 4 i ! :

Q. When preparing chicken or turkey at home for cooking, how often if at all would you wash it under the tap?
) safefood

Q. What prompted you to prepare chicken/turkey in this way?



Demographics of Respondents

& Millward



Demographics -

Base: All Respondents (508)

GENDER
Male

Female

AGE

15-24
25-34
35-49
50-64
65-74

MARITAL STATUS

Married/living as married

Single

Widowed/divorced/separated

@safefood

ROI

%o SOCIAL CLASS

B c1

c2
B DE
B F
B 2 EDUCATION
B > At primary level

. 11 At secondary level

At third level

_ 58 Still at school/college

%

-
0)} |
'—l.
N (O8]
N
3 8%

48

37



Demographics - ROI

Base: All ROI Respondents (508)

LONG STANDING DISABILITY

Yes

No

DISABILITY LIMIT ACTIVITY

Yes

No

INTERNET

Yes-at home

Yes-at work
Yes-elsewhere

No-do not personally use

MOBILE INTERNET (all who use internet)

Yes

No

@safefood

(=}

/o

E

91

77

N
(CV)

79

2
B
s

I -
I -

IDENTITY

Irish

British

Polish

Chinese

Latvian

Other

%
I -
| 1

| 1




Demographics - NI iy

Base: All Respondents (300)

GENDER %o SOCIAL CLASS %

Male - 49 AB l 10
Female NN - ct [N 36
AGE c2 i 23
15-24 [ 20 ce [N 3:

25-31 [ 10 Px

35-49 - 28 EDUCATION
50-64 . 17 At primary level | 3
65-74 . 16 At secondary level _ 62
At third level
MARITAL STATUS - 32

Married/living as married - 52 Still at school/college I 4

Widowed/divorced/separated . 13

@safefood




Demographics - NI

Base: All Respondents (300)

LONG STANDING DISABILITY %

Yes - 18

DISABILITY LIMIT ACTIVITY

INTERNET

Yes-at work - 22

Yes-elsewhere . 15
No-do not personally use - 22

MOBILE INTERNET (all who use internet)

ves I o
vo [ 41

@safefood

IDENTITY

Irish

British

Polish

Chinese

Latvian

Other




