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The way we form 
opinions and  
make decisions is 
shifting in a 
fundamental way. 
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… and consumer opinions 
online (70%)  

The top trusted sources for 
recommendations are 
family and friends (90%)… 

We listen to our friends 
and families and 
‘strangers with expertise’ 

Source: Nielsen Global Online Survey 2009/Base: All Respondents. e.g., 90% of respondents trusted 

“completely” or “somewhat” recommendations from people they know 
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51% used search last 
month to find 
recommendations from 
other people  

85% of internet users use 
search to find products 

We use search to find 
what other people say 
about products 

 

Source: PowerReviews and the e-tailing group, “2010 social shopping study” 

Source: Global Web Index 

 

 



5 

0.00%

2.00%

4.00%

6.00%

8.00%

10.00%

12.00%

14.00%

May '07 Sep '07 Jan '08 May '08 Sep '08 Jan '09 May '09 Sep '09 Jan '10 May '10

UK Internet visits to Social Networks and Search Engines 

Computers and Internet—Search Engines 

Computers and Internet—Social Networking and Forums 

We Spend More and More Time On Social Networks…Even 
Above Search 

Monthly market share in ‘All Categories’, measured by visits,  
based on UK usage. Created © Copyright 2010 Hitwise Pty. Ltd. 
Source: Experian Hitwize UK 
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And the average Facebook 
user generates 90 pieces 
of content every month 

We spend more time on 
Facebook than on Google 

Source: ComScore MediaMetrix, Citi Investment Research and Analysis 

Source: Facebook Statistics 

 

 

  

We increasingly get news 
and information via our 
Social Networks  
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U.S. socNet users grew 41%— 

more than 250 million users 

86%  
of Brazil’s internet population  

participates in social networks 

1.3 million social media users  

in South Africa—predict  

345% growth by 2013 

China hit 1 billion QQ usernames in 2010 

Japan’s Mixi users up 200% since July 2007 

European Facebook use grew 314%. 

1/3 of Czech Republic is on Facebook 

Social Media Grows Dramatically Around the World 
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We Get Our News Through the Filter of Our Friends 

• Each week on Facebook, we share 

over 3.5 billion links, stories, 

pictures, videos and blog posts. 

(2012) 
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Over 35% of Facebook use 
comes via a mobile device 
 
55% of Twitter use comes 
from a mobile device 

By 2014, more people will 
access the internet via a 
mobile device than via 
a PC 

We take our social 
connections with us 
everywhere 
 

Source: InSite Consulting  
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Change 

Behavior 

Social Squared 

Capabilities 

• Conversation 

Management 

• Influencer Outreach 

• Social User Experience 

• Content Activation 

• Organization Social 

Architecture 

Outputs (What  

Social Media Does) 

• Social Support 

• Learning & Education 

• Facilitating Norms 

• Role Modeling 

• Cues to Action 

• Self-monitoring 

• Commitments 

Social Squared Logic Model 

S2 
Inputs (Behavior  

Change Theories) 

• Diffusion of Innovation 

• Social Learning 

• Theory of Reasoned 

Action 

• Health Belief Model 

• Influencer Network Model 

• Dissonance Theory 
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Almost everything… 

 

 

 

 

 

 

 

 

• Applications 

• Graphics 

• Images 

• Articles 

• Tweets 

• Videos 

• Text 

 

What is Content ? 
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Why Content?  

• Content is social currency shared by the 

most trusted influencers (family and 

friends) 

• Consumers are hungry for relevant 

content and shared 30 billion stories, 

links, videos, and pictures via Facebook 

last month  

• Content is the only way to dominate 

search for your key terms  

• Content doesn’t require organizations to 

converse (but can spark conversation) 

• Organizations are succeeding as 

content publishers… 
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• Comment 

• Like 

• Retweet 

 

 

 

 

 

 

• Watch 

• Share 

• Spread Word of Mouth 

 

 

Good Content Compels People to: 



Social Platform #1: 
Blogs 
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Blogs 

• Blogs are websites organized 

around short “entries” of text, photo 

or video, displayed in reverse 

chronological order 

• Common blog types include: 

– Individual Blogs: Personal journals 

– Affinity Group Blogs: Blogs on a 

specific topic like Parenting, Food, 

Travel 

– Business: Corporate blogs authored 

by execs or employees 

– News Outlets: Blogs maintained by 

traditional media  
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SOURCE: Facebook, January 2010 

people worldwide have started 

a blog 184 million 

32% post opinions on products and brands 

SOURCE: Universal McCann's "Power to the People Social Media Tracker" 2008 and 2009 
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Social Platform #2: 
Microblogging 



18 

Microblogging 

• Microblogging is a form of status 

updating that allows users to 

publish posts of 140 characters  

of less  

• Users can update via text message, 

IM, E-mail, or the web 

• Microblogging communities form 

around passions as members share 

updates, comment on others’  

status, and engage in two way 

dialogue 
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Active Twitter users each month 127 million 

50 million Tweets each day 

SOURCE: Digital Buzz, “Social media usage” March  2012 

19 
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• Join/Start the conversation around your issue 

• Educate interested parties 

• Raise Awareness 

• Call to Action 

• Instant Focus Group 

• Increase Positive Share of Voice for your Organization 

• TwitPics and Twibbons 

 

 

 

Twitter—The Opportunity 
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President’s Council on Fitness, Sports and Nutrition 

• Helped PCFSN launch its own Twitter 

account, @Fitnessgov  

• Facebook messages and tweets from 

Council members that discuss the 

importance of being active and eating 

healthy 

• Held Twitterview with Council member 

and Olympic athlete Allyson Felix, in 

partnership with Shape magazine 

• Developed videos of Council members 

discussing the importance of healthy 

eating and physical activity for PCFSN’s 

website, Fitness.gov 
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Council Members’ Twitter Handles 
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@FitnessGov Twitter Handle 



Social Platform #3: 
Social Networks 
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Social Networks 

• Social networks are online 

communities of people who share 

interests and/or activities 

• Members create a profile and use 

features like message boards, 

profile posts, fan groups, and 

applications to interact 

• Smaller Social Networks, hosted on 

social networking platforms like 

Ning.com, cater to smaller affinity 

groups 

• Extremely dynamic: Pinterest has 

had 21 million unique visitors 

already!  
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of online users globally have created 

a social network profile (Source: Pew Research Center , 2012) 
66% 

800 million on Facebook alone 

26 
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• Generate Awareness 

– Ads, leverage large user base 

• Drive Preference 

– Recommendation from friends 

• Increase Traffic 

– Send people to other properties once your fan base is built  

• Build Loyalty 

– Personalize the agency to better create relationships 

• Amplify WOM 

– Encourage sharing, refresh content 

• Gain Insights 

Facebook—The Opportunity  



NKDEP 

Make the Kidney Connection 
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Facebook Advertising to Build a Facebook  

Community—Make the Kidney Connection 

Ad 3:  Ad 4:  

Ad 5:  Ad 6:  

Ad 1:  Ad 2:  

Original Ads  

Revised Ads  

29 



PatientsLikeMe.com 

PATIENTS LIKE ME 

30 



Platform #4: 
Multimedia Sharing 
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Multimedia Sharing 
 

• Multimedia sites allow users to 

share their own audio, images, and 

video with each other 

• YouTube is #2 search engine after 

Google 

• You Tube has 490 Million unique 

visitors every month 

• Every demographic views photos 

and videos 
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Hours of videos uploaded to 

YouTube in 2010 13 Million 

90% Of US internet-users watch online video; almost every 

developed country counts at least 50% 

33 
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The number of photos uploaded to flickr by 

December 2011 6 billion 

47% Of UK women internet-users surveyed by eMarketer 

have uploaded photos online 

SOURCE: Socialnomics 2011  

34 



Social Platform #5: 
Location Based 
Applications 
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Location Based Applications 

• Geotargeted social networks allow 

users to “check in” at a location to 

see who else is there, get reviews, 

and access special offers 
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users currently on FourSquare 

Worldwide 
20 Million 

2 Billion location check ins since launch  

SOURCE: Foursquare, April 2012 

37 



38 

Check in at any 

location via your 

mobile device’s 

GPS—your check 

in appears on your 

device, and can 

be syndicated to 

Twitter and 

Facebook. 

Get tips from 

others who have 

been there before. 

Access special 

offers from 

proprietors. 

See where others 

in your network 

are currently 

checked in. 

Unlock badges 

for checking in. 



Social Platforms #6: 
The World of Apps 
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• Facebook apps 

• Itunes/Android apps 

• Digital website-based applications 

• Fully integrated apps 

• Making your data Social 

The World of Apps 



The National Heart, Lung, and Blood Institute  

The Heart Truth® Facebook App 
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Apple-iTunes 

Healthcare & Fitness iPhone Apps 
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LIVESTRONG  

Calorie Counter 
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USDA 

ChooseMyPlate.gov 
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Full Integration 

NIKE + FUELBAND 

45 
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CDC 

Emergency.cdc.gov, “Zombies” 
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